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Colf Winners and Almost Winners

The winning team at Tuesday's Annual KCDMA Golf Tournament at Deer Creek was Team J. Schmid, comprised of Steve Trollinger,
Brent Niemuth, Brian Irvine and Chris Brandow. Congrats, fellas!

Winners:

Champions: Team J. Schmid

Mens long drive winner: Bob Boring
Womens Long drive winner: Teri Buek
Closest to the Pin: Bob Boring

Longest Putt: Jeff Chaney

Putting contest *almost® winner: Brad Cope

Photo: Brad Cope qualfied for the 50 ft shot with his initial putt "hole in one”, but,
unfortunately, he didn't make the long shot. We consider him the "almost winner".

Thanks once again to these sponsors:

Info-Data - Tournament Sponsor
MCH - Lunch Sponsor

Emfluence - Putting Contest Sponsor
Summit Marketing - Hole Sponsor
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Navigating the Social Media Terrain

Is your Social Media strategy getting the results you want? Join us forreal- = "\ " AV B L
world examples of social media efforts that work. Spiral 16's Kelly Keamey 3 .
and Whitney Mathews will review the current social media landscape and Tuesday, August 11, 2009

its implications for global business. " , 4 oo
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August 11, 2009 | 330 Member | $45 Nonmember . A : P 4

11:00 - 11:30 a.m. Registration & Networking . a fired) ( ) () ( )
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11:45 a.m. - 1:00 p.m. Lunch & Program § ’ T vos : P R )

Figlio Tower, The Plaza Room, Country Club Plaza (across from the J.C. S N

Nichols Fountain) Navigating the Social Media Terrain

209 West 46th Terr, Kansas City, MO 64112

Don't miss this one! Registration ends Friday, August 7th at 5 p.m. LAST CHANCE! Register now!




Social-Networking Sites Work to Turn Users into Profits - USA Today
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Facebook, MySpace and other social-networking sites have been the rage of formab.on rsonal d
the tech industry for more than a year. Following investments by Microsoft and usi)ac sbage pupehc la

News Corp., the companies are valued in the billions of dollars and are
considered blueprints for how to build a website. Yet a deeper question lingers: SOC|alwnebworkmg context
How are they going to consistently produce profits to match their soaring much; N journali sm
valuations? Read On Journahsbs...eec d.gi;al - o
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Social Networking Goes Professional - Wall Street Journal S|bes pl tamos *PACS
Social networking, popularized by teens sharing information with their friends ~students ONINE F™0 e, T TV Tm o
online on Web sites such as Facebook Inc., is now blooming in the business
world... Now, online services are trying to promote a more personal type of
business networking. Unlike relatively simple message boards that are open to all, these new sites — including Sermo.com for doctors
and INmobile.org for the wireless industry — have features such as profile pages showing professional credentials; personal blogs that
function like a kind of online diary; links to "friends” online; electronic invitations to real or online events; and instant-messaging. Read
On
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DMA 09 - ANNUAL CONFERENCE

Digital and interactive, search engines and social networks, new channels and next-generation strategies... With so many options it's
easy for your message to become fractured. And f you feel overwhelmed, how must your customers feel?

Regain your big-picture perspective and bottom-line focus at DMAOY — the global event for integrated marketing! This year's
conference will be held October 17-22 in San Diego... Learn More
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Want to increase your marketing effectiveness?

KCDMA membership is a great way to get involved, gain visibility, and boost your direct marketing skills. If you aren't already a member,
join_ now!
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Thank you fo the sponsors of KCDMA that make our events possible.

Crown Sponsor

Platinum Sponsors

JAPS-OLSON
COMPANY

Commercial Printing em~Luence

and Direct Mail Specialists nteractive Marketing

— Gold Sponsors

€ Country Club Bank. HENRY WURST 'KING

INCORPORATED

Corvme o
W Ot A R G Gy




Silver Sponsors:
Jim Bowie Killer Photography, The ALC Group, Kansas City Digital Press, Tension Envelope,
Kansas City Automated Mail, Soli Printing, J2 Printing
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